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Savremene uslove poslovanja karakteriše konstantan rast me unarodne trgovine. 
Uporedo sa rastom me unarodne trgovine dolazi do sve ve eg rasta svetske proizvodnje, koji 
se javlja kao rezultat pove anog obima me unarodne razmene roba i usluga. Da bi opstale u 
surovim uslovima poslovanja koji vladaju na svetskom tržištu, nacionalne privrede moraju 
konstantno unapre ivati svoju konkurentnost. Samo konkurentna privreda može na pravi na in 
odgovoriti svim izazovima i pritiscima koji dolaze od strane drugih u esnika na tržištu. Jedan 
od na ina za postizanje privrednog rasta jeste pove anje izvozne konkurentnosti. Predmet 
istraživanja u ovom radu je analiza konkurentnosti privrede Srbije u odnosu na zemlje u 
okruženju, kao i analiza konkurentnosti na me unarodnom planu. U radu je koriš en analiti ki 
nau ni metod, kako bi se prikupila saznanja o pojedina nim i posebnim svojstvima 
konkurentnosti. Analiza je sprovedena posredstvom dva indeksa nacionalne konkurentnosti: 
Indeks globalne konkurentnosti i Indeks lako e poslovanja. Analiza pokazuje da je Srbija u 
lošijoj poziciji u odnosu na svoje susede. Stoga je osnovni cilj rada da se pomo u ovih indeksa, 
identifikuju kriti na podru ja srpske konkurentnosti u odnosu na susede i uopšte na 
me unarodnom planu. Ta podru ja se odnose na odre ivanje delatnosti koje su od klju nog 
zna aja za pove anje izvoza naše zemlje i unapre enje proizvodnje roba i usluga, koje imaju 
pro u na inostranim tržištima. Rezultati sprovedene studije bi mogle biti od pomo i 
nacionalnim, regionalnim i lokalnim strukturama u kreiranju adekvatnih strategija koje e biti 
usmerene na razvoj prioritetnih delatnosti od zna aja za izvozne aktivnosti.  
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 The modern business conditions are characterized by consistently increasing of 
international trading. On the other side, increasing of international trade caused the increasing 
of the world production, as the result of bigger volume of international trade of goods and 
services. In order to survive on the world market, national economies must constantly improve 
their competitiveness. Only a competitive economy can respond to all the challenges and 
pressures which coming from other market participants. One of the ways to achievement of 
economic growth is to increase export competitiveness. The subject of research in this paper is 
the analysis of the competitiveness of the Serbian economy in comparison to the countries in 
the region, as well as an analysis of competitiveness on the international level.
In this research was used analytical scientific method in order to collect knowledge about 
individual and specific characteristics of competitiveness. The analysis was carried out through 
two national competitiveness indexes: The Global competitiveness index and The Business 
efficiency index. The analysis shows that the position of Serbia is bad in comparison to 
countries in environmental. Therefore, the main goal of this study is identification of critical 
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fields of the Serbian competitiveness in comparison to country in region and generally on 
international level. Those fields refer to detecting the business activities which are of high 
importance for increasing export and improvement of production of goods and services which 
are demanded in foreign markets. The results of the conducted study may help the national, 
regional and local structures in the process of creation adequate strategies which will be 
focused on the development of high importance activities for increasing of Serbian export.

 competitiveness, economy, Serbia, environment 
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