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Abstract: Social commerce is a new form of
social media-mediated commerce that allows
customers to participate actively in the
marketing and selling of products in online
marketplaces. Social media such as
Instagram provides a digital trade platform
for their users. In spite of Instagram’s
commerce potential, because of the lack of
face-to-face interactions and customers’
suspicion of the truthfulness of the social
commerce vendor, perceived risk of social
commerce intent increases. Thus, it is
important for social commerce vendors to
know the relationships among the
antecedents of social commerce intent. In the
literature, there are few studies that explore

the relationships among the antecedents of
social commerce intent from vendor
characteristics and platform (Instagram)
perception. Thus, this study tries to contribute
to this field.

The aim of this study is to explore the
relationships among social commerce intent
and its antecedents (product differentiation,
reputation, perceived ease of use, habit and
trust) on Instagram users. Instagram has
great commerce potential for vendors. In
spite of this, it has a limited market share in
Turkish digital economy. This study intends to
help Instagram vendors develop more
effective digital marketing strategies.

The research sample consists of Instagram
users who bought anything from Instagram in
the last three months. Data were collected in

the months of December of 2017 and January of 2018. A total of 289 survey responses from
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participants, were collected. Based on the initial screening of the collected questionnaires, 31
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of them were excluded as they were
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social commerce intent. h A
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have statistically significant influence on | bachelor degree from
social commerce intent of Instagram users. In Uludag  University in :
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influence on social commerce intent and | assistantatArtvin Goruh University in 2013 and
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highest influence on trust. According to the | ,gjstant at the same university. He completed
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practitioners in digital economy. It is so
important for online vendors or companies to know the most important antecedents of social
commerce intent in order to allocate their resources effectively and develop goal-oriented
marketing strategies.
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