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Abstract: In the era of high sophisticated
technology, the innovation is recognised as a
key driver towards better national
competitiveness and economic  growth,
creating opportunities for better employment
and better responding to global social
challenges.At the company level however,
innovation improves efficiency, boosts
company productivity and provides numerous
benefits to the consumers. Being identified as
a key variable for the importance of demand
for innovation, buyer sophistication signals
the ability of buyers to select products and
services based on performance rather than
price.  Furthermore, the  companies
witnessing more sophisticated domestic
market are likely to sell products with higher
quality and to better understand the
customers’ needs and how they perceive the
value of the product.

This paper aims to provide a comparative
analysis of private demand for innovation in
selected ex- YU countries using the two key
indicators:  ““buyer sophistication” and
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“sales of new-to-market and new-to-firm product innovations for the period 2011-2016.
Although sharing the same socio-political and historical background, the analysis of these
selected countries show significant descrepancies among their business leaders’ assesemnts
about the level of ther customer demand for inivation and business sophistication.
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Pe3ume: Bo epama na sucoxo copucmuyupana mexmonrocuja, unogayujama e npenosHaend
KaKo Kayuen Ogueamell 3a No00OpA HAYUOHAIHA KOHKYPEHMHOCM U eKOHOMCKU pacm,
€030a8ajKu MOACHOCMU 3a NOOOOPO 8pabomysarse u NOO0OPO nNpugarare Ha 2r0OaIHUME
onwmecmeenu npeoussuyu. Ha Huso Ha Komnanuume, unosayujama ja noooopysa
epuxacnocma u obezbedysa dopojuu nosornocmu 3a nompourysauume. Coghpucmuyupanocma
Ha Kynyeauume, KAKO KIYYHA 6apujabia 3a npusamuama nobapysauka Ha UuHO8ayuu ja

406 Integrated Business Faculty, bul. 3-ta Makedonska brigade, 66A -, Skopje, Macedonia
407 International Balkan University, str. Samoilova 10, Skopje 1000, Macedonia
408 Integrated Business Faculty, bul. 3-ta Makedonska brigade, 66A - 1, Skopje, Macedonia

952



Second International Scientific Conference

on Economics and Management - EMAN 2018

03HaA4y8a CNOCOOHOCMA HA Kynysawume 0a uzoupaam npou3eoou u yciyeu 0a3upauwu Ha

nepgopmancu, a ne na yena. Ilopaou moa,

KoMnanuume Kou pabomam Ha
nocogucmuyupan domauieH nasap
HajeepojamHo Ke npooasaam npouz8oou co
NOBUCOK Keaiumem U NooooOpo Ke 2u
pasdbupaam nompedume Ha nNOMpouLysasume
U Moa Kako mue 20 8peoHy8aam npou3eo0om.
Llenma na o080] mpyo e 0a o0b6e30edu
KOMRApamueHa auaiu3a Ha npueamuama
nobapysauxa 3a UHOBAYUU 80 CeNeKMUPAHU
3emju 60 nopanewna Jyzociasuja, 3a
nepuodom 00 2011 oo 2016, xopucmejxu
o0sama uHoukamopu: "'cogpucmuyupanocm Ha

kynygauume" u “mpooasicba Ha HO8U
UHOBAMUBHU  NPOU3BOOU  KAKO  HOB0-HA-
nazapom u  Hoeo-3a-upmama. Haxo

uzbpanume 3emju cnooeny8aam ucmo coyuo-
NOAUMUYKO U UCMOPUCKO MUHAMO, ATU3AMA
NOKAJCYy8a 3HAYUMENHA pa3iuKa nomery
HUHUMe OUZHUC TUepU 80 OOHOC HUBHAMA
npoyenKa coucmuyupanocma Ha HUGHUmMe
KYNy8auu u peaiHama nobapysaixa 3a Ho8u
npou3800U.

Kuayunu 300poBu: npusamna nobapysauxa,
cogucmuyupanocm,uHo8ayuu,8peoOHoOCH
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