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In order to achieve the competitive advantage, the companies involved in tourism 
adopt a new marketing philosophy; they become direct towards meeting the needs and demands 
of the users and towards delivering the superior value to the targeted market segments. The 
application of this philosophy in hotel industry creates value for both guests and hotel 
companies that are oriented towards retaining their current guests and attracting new guests. 
Guests choose the hotel offer that gives them the highest value. The subject of special research 
in the work is the influence of elements of value on the level of satisfaction and loyalty of guests 
towards a particular hotel. The aim of the paper is to show the importance of creating the value 
of the offer in hotels in getting as many loyal guests as possible. The paper also analyzes the 
most important types of values and possibilities of their application in hotel business in Serbia. 
The importance of the paper is in analyzing the process of creating and delivering superior 
value to the guests and making recommendations to hotel managers to improve their position 
on the Serbian tourist market.
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there is significant influence of certain dimensions of the perceived value on the loyalty of 
hotel guests. The paper analyzes respondents of socio-demographic characteristics who 
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differentiate the components of the value of the offer provided by hotels in different way 

Analysis of the perceived value in hotel management
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