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Razvojne potencijale agroturizma potrebno je prvenstveno prepoznati, a zatim ih 
u inkovito koristiti. Trenutno stanje u agroturizmu nije zadovoljavaju e i ekonomski održivo. 
Cilj rada je utvrditi zna enje proizvodnje autohtonih proizvoda i prikazati razvojne potencijale 
agroturizma kroz njihovu upotrebu. Autohtoni proizvodi nemaju pravu valorizaciju ako ne 
postoje razvojne inicijative i teoretska saznanja. Rad je sa injen na osnovi teoretske podloge o 
koristima povezanim s razvojem agroturizma i proizvodnje autohtonih proizvoda. Empirijskim 
istraživanjem testirane su hipoteze pronalaženja poveznica izme u stavova nositelja 
agro/gastro turizma, agro/doma instava koja imaju u gastronomskoj ponudi autohtone 
proizvode sa percepcijama posjetitelja koji takvu ponudu konzumiraju. Istraživanje je 
provedeno na podru ju turisti ke regije 01-Slavonija, u kojoj se nalazi pet županija: Brodsko-
posavska, Osje ko-baranjska, Požeško-slavonska, Viroviti ko-podravska i Vukovarsko-
srijemska. Na navedenom podru ju nalaze se 82 objekta sa smještajnim kapacitetom i 
prehranom, te objekata izletišta, kušaonica, vinoto ja za jednodnevne i poludnevne boravke 
prema Nacionalnom katalogu ruralnog turizma Hrvatske, Ministarstva turizma i Hrvatske 
gospodarske komore Republike Hrvatske. Provedenim primarnim istraživanjem obuhva en je 
cjelokupan uzorak od 82 postoje a objekta. Prikupljeno je ukupno 16 u cijelosti ispunjenih 
anketnih upitnika što ini 20% reprezentativnosti uzorka. Pregledom relevantnih znanstvenih i 
stru nih publikacija prikupljene su sekundarne informacije u cilju usporedbe dobivenih 
rezultata istraživanja. Istraživanjem su prikupljeni stavovi i mišljenja nositelja agroturisti kih 
gospodarstava o gastronomskoj ponudi i proizvodima koji su autohtoni i prepoznatljivi za 
podru je u kojem se gospodarstvo nalazi, te motivima dolaska posjetitelja na agroturisti ka 
gospodarstva. Istodobno, procijenjeno je zadovoljstvo korisnika gastronomske ponude u 
segmentima ispunjenosti o ekivanja, zadovoljstva kvalitetom te cijenom. Utvr ena je 
povezanost nositelja agroturisti kih gospodarstava sa ostalim proizvo a ima kako bi se 
unaprijedila gastronomska ponuda, kao i vrste proizvoda koje se naj eš e nabavljaju od 
primarnih proizvo a a. Prepoznata su mišljenja o perspektivama razvoja turizma na 
regionalnoj razini kao i vrste institucija koje trebaju sudjelovati u njegovom intenzivnijem 
razvoju. Stvaranjem brendova regionalnih autohtonih proizvoda nastaju pretpostavke za 
kreiranja regionalne destinacije. Agroturizam može ponuditi inovativan turisti ki proizvod s 
autohtonim tradicijskim elementom koji e mu osigurati regionalnu prepoznatljivost na 
globalnom turisti kom tržištu. 
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The agrotourism development potentials need to be first recognized and then 
effectively utilized. The current situation of agrotourism is unsatisfactory and economically 
sustainable. The aim of this paper is to determine the meaning of the production of indigenous 
products and to show the development potentials of agrotourism through their use. Indigenous 
products do not have real valorization if there are no development initiatives and theoretical 
knowledge. The paper is based on the theoretical background of the benefits associated with 
the development of agrotourism and production of indigenous products. Empirical research 
has tested the hypothesis of finding links between agro/gastro tourism holders, agro/households 
who have gastronomic offer of indigenous products with perceptions of visitors who consume 
such an offer. The survey was conducted in the area of the tourist region of 01-Slavonia, where 
there are five counties: Brod-Posavina, Osijek-Baranja, Požega-Slavonia, Virovitica-
Podravina and Vukovar-Srijem. There are 82 objects with accommodation capacity and food, 
as well as excursion sites, tasting halls, vineyards for one-day and half-day stay according to 
the National Rural Tourism Catalog of Croatia, the Ministry of Tourism and the Croatian 
Chamber of Economy of the Republic of Croatia. The primary research conducted covered the 
entire sample of 82 existing objects. A total of 16 fully completed questionnaires were collected, 
representing 20% of sample representativeness. By reviewing the relevant scientific and 
professional publications, secondary information was collected to compare the results of the 
research. The research gathered the attitudes and opinions of the agrotouristic farms holders 
about the gastronomic offer and the products that are indigenous and recognizable for the 
specific area, as well as the visiting motives to agrotouristic farms. At the same time, the 
satisfaction of gastronomic officers is appreciated in the areas of fulfillment of expectations, 
quality satisfaction and price. The relationship between the holders of agrotourism companies 
and other producers was established to improve the gastronomic offer as well as the types of 
products frequently purchased from the primary producers. Opinions on tourism development 
perspectives at the regional level as well as types of institutions that need to participate in its 
more intensive development are recognized. By creating brands of regional indigenous 
products, there are assumptions to create a regional destination. Agrotourism can offer an 
innovative tourist product with an indigenous traditional element that will ensure regional 
recognition in the global tourism market. 
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